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 The public service announcement “I want” by Animals Humans Society is a public service announcement where they attempt to make you want to adopt a cat.  At first this public service announcement goes over multiple cats, using CGI to talk about what they want.  One cat stated they want “a warm belly to sleep on” and another cat “wants their nails done once a month.” The ad conveys that the cats are looking for a home to live in and someone to love them. The ad mentions that the Animals Humane Society has over 30,000 companion animals, 20,000 of which were felines, looking for a forever home.  The PSA states “let's make some homes together” which makes it clear that this is a public service announcement that was made to get you to adopt a cat. The most likely audience is an individual who is capable of adopting and caring for a cat.  By showing kittens talking the organization is trying to play on someone’s feelings in order to push them for adoption. Although the ad is clear in its message, the CGI cats are unsettling as when they speak it looks very weird on a cat when their mouths do not move right.  While the Animal Humane Society's “I Want” PSA uses statistics and credibility to persuade viewers to adopt cats, it’s unrealistic CGI animation undermines the emotional appeal that should make the message more moving and effective.
The public service announcement makes good use of logos by mentioning how they have taken in 30,000 companion animals who are waiting for homes. And that 20,000 of those are felines. This shows the massive number of animals which need a home and need to be taken care of.    By utilizing what could be considered large numbers of animals needing adopted, in fact the numbers were staggering, and having a narrator inform you of the numbers in a voiceover while showing kittens, it connects with the watcher. Thus, getting the watcher to understand why it is important for you to adopt a cat. 
The way they use ethos is by showing that they are from an organization which cares for animals based on their name. The name “animal human society” shows that these people clearly care about animals. Thus, this gives them credibility for wanting to care for and protect animals. By putting their name in the public service announcement, they convey that they are credible source and trustworthy for the care of animals.  Furthermore, by using “Animals Humane Society” without any local connotation, such as “Warren SPCA”, it leads the viewer to believe that is a national organization giving it more credibility than a local organization.
This PSA tries using pathos by having the audience see homeless cats talking about what they want. The cats are looking for someone to love them and have a forever home. By having the cats state what they want, it is trying to build compassion and sympathy from the audience.  The PSA uses a gentle tone, with soft background music, and soft expressions of the cats to appeal to the audience.  This combination is to make the audience have an emotional connection and want to care for the animals and to adopt them. 
Although they are trying to get the message across, and it does do this, it is kind of creepy the way they do it.  This is because the cat’s mouths move in a fashion where someone would be speaking the words, but it makes the animals look unsettling and not right. A good example of this is 12 seconds in the video when a striped tabby cat says the line “I want” but with how its eyes move and mouth move it is very unnerving. Another good example of this is 15 seconds into the PSA another orange cat states “I want a home” but its neck and mouth move in was way that it looks terrifying. This could make people not familiar with cats to not want to adopt them, as it could unsettle the potential adopter as they could compare the cats to the likes of spiders or snakes. This could cause the audience to be less likely to adopt a cat.  It would have been better just to use a narrator with voiceover while showing the cuteness of the animals.
In conclusion, The Animal Humane Society's “I Want” PSA make a connection to the audience by using statistics and cute animals to persuade viewers to adopt cats, but it’s unrealistic CGI animation undermines the emotional appeal that should make the message more moving and effective to the audience.  They utilize logos by showing the statistics of the number of sheltered companion pets and then that there are 20,000 cats available for adoption. They utilize ethos by showing the organization's logo which makes the audience believe they are a trusting and caring company for animals.  Furthermore, they can be trusted to give you good advice on animals.  But the pathos is less than desirable to get the message across.   By having the cat's mouths to look like they are speaking English, and how bad the CGI is, it does not connect with the audience the way they were hoping the commercial would.  The cats are creepy, and if someone is like me, they could be creeped out by the cats. Even given this issue, the PSA is still successful in getting their desired message to the audience, which is that cats need adopted and cared. 







